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Crowdfunding
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Crowdfunder numbers
£69,000,000
Total raised through the platform unlocking millions 
more from our partners

170,000
Total projects added to date 

50,000
Visits daily 

100
Projects added daily
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Since our launch in 2013, our funding 

has grown >100% each year
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Crowdfunder exists to 

tackle society’s challenges 
by making ideas happen

Our purpose
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Different types of crowdfunding
What is crowdfunding?

Community 
shares

RewardsDonations Lending Equity

Where we fit in
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Rewards based crowdfunding
What is crowdfunding?

What is it?
Offering a benefit of some kind in 
return for a financial contribution

Why?
Opportunities to pledge at 
different price points encourage 
people to give more
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https://www.crowdfunder.co.uk/move-dance-feel
https://www.crowdfunder.co.uk/mk-ultra-rosie-kays-new-work-with-gary-card
https://www.crowdfunder.co.uk/dancing-with-parkinsons-at-st-josephs-hospice
https://www.crowdfunder.co.uk/take_this_diverse_capacity_dance_company_of_tan_dance_ltd
https://www.crowdfunder.co.uk/awareness-through-dance
https://www.crowdfunder.co.uk/synergy-dance-getting-children-teens-active
https://www.crowdfunder.co.uk/hellsbells
https://www.crowdfunder.co.uk/80s-othello-tour
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Benefits to the projects
It’s so much more than money!

AwarenessValidation Extra FundingAdvocates
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How it works
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1. You have a nice idea

2. .. it magically gets funded

How crowdfunding 
works
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How crowdfunding 
really works

Create your unique 

project on Crowdfunder, 

explaining your idea. Set a target and 

how long you need to reach it. 

Spread the word to friends, 

contacts and others in your 

community, telling everyone you 

know about the project. 

People who like your idea donate 

or pledge money in return for a 

reward that they’ll receive once 

your project succeeds.
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Our three steps to success

Running your project

● Setting your project live
● Implementing a plan on social media
● Implementing your plan for each of 

your  key media channels and 
databases 

● Starting conversations
● Maintaining engagement
● Driving activity

Planning your project

● Building a team Identifying 

your audience
● Identifying what channels of 

communication you’ll use
● Putting together a 4 week plan 

& delegating responsibilities

Creating your project

● Adding it to the website
● Writing the story

● Choosing the imagery
● Making a video
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Choosing a funding method

There are two ways of raising funds on 
Crowdfunder

All or nothing Flexible funding
(keep what you raise)

Or

Setting a target

Setting a target is a balancing act between 
what is realistic from your crowd and what is 
needed to make the project happen. 

Always start with the minimum needed and 
plan to over fund.
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Crowdfunder fees

Crowdfunder takes 3% for their support in providing the 

platform, coaching support, marketing & PR advice, etc.

In addition, Stripe – the payment engine used by 

Crowdfunder – charge 1.67% of the total +25p per pledge

These figures are exclusive of VAT – if the project owner is 

VAT registered, they can claim it back.

*The total sum raised by a successful project, will be paid into 

the nominated bank account, minus the fees, within 7 

working days.
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Fees are only taken on successful projects

Crowdfunder’s fees only get paid in the event 

of projects successfully drawing down funds. If 

a project doesn’t hit its target no money is paid 

by the project owner.

What happens if a project is unsuccessful?

The supporters will be refunded

All funds raised are held securely in escrow by 

Stripe until the project closes. Should the 

project be unsuccessful, the supporters will be 

refunded within 7 working days.
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Planning your project
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Skills

Project leader

Making 
a video

Making the 
marketing plan

Creating 
the page

Implementing 
marketing plan

Activity on social 
media

Writing the 
page content 
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Your project description should tell 
potential supporters the following:

1. What you want to achieve

2. Why this is important

3. How you will use the funds raised

What’s your story?
Creating your project
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Cycling Without 
Age
by Quarriers Village in, Scotland, United Kingdom

As seen on Amazing Humans - this 

project takes elderly residents out 

of Care Homes for cycle rides! We 

need funds to purchase more 

Trishaws!

        We did it

On 20th August 2017 we successfully 
raised £43,492 with 378 supporters in 
28 days

http://www.youtube.com/watch?v=9BHM09IqtsM


  |   19 |   19

Activity 1:

What’s your story?

1. What you want to achieve

2. Why this is important

3. How you will use the funds raised
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Relevant projects
Who is interested in my project?

Cycling without age
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Relevant projects

Volunteers

People 
who want 
it in their 

area

Cyclists

Older 
people

Children 
of older 
people

Who is interested in my project?

Cycling without age Would you like to feel 
the wind in your hair 
again?

Pledge now to bring 
Cycling without Age to 
Brighton and you’ll be 
on your bike before you 
know it!

Do you want to help 
tackle isolation, whilst 
getting some exercise?

Pledge now to bring 
Cycling without Age to 
Brighton.
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Activity 2: 

Who is interested in your project?

Think about your project and identify up to 5 different 

groups of potential supporters.

Now start to think about how your messaging might 

change for each group of supporters.
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Finding your audience

There is no need to reinvent the wheel. People have more likely than not already 
grouped themselves. Use social media and the internet to find where.
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Finding your crowd

What does your network 
map look like?
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Relevant projects
Network Map Friends 

& family

Team

Press 
and 

blogs

Local 
people

Local 
business

Existing 
supporters

Partners

Facebook

Possible 
supporters
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Network stacking

We should always seek to 
develop our networks but 
also to borrow others’ 
where we can.

Every individual, business 
or group relevant to your 
project has a network of 
their own. 
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Finding your crowd

Why would someone 
support your project?
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Relevant projects

They believe in
your idea

They want the
reward

Why do people pledge?



  |   29  |   29

Creating your project
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Relevant projects
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Q12. How to apply for extra funding
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Their project description should tell 
potential supporters the following:

1. Who are you

2. What you trying to achieve

3. Why this is important

4. How this is going to happen

The story
Creating your project
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Keep it short & sweet – two minutes 
is plenty

Get someone to help you in front of 
the camera, faces are powerful.

Write a script. It pays to be prepared.

Video
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Watch a project video

• What do you like?

• What could be improved?

Be a critic
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Sutton Community 
Dance (SCD)
by Sutton Community Dance in Sutton, England, 

United Kingdom

Raising money to transform an 

empty retail unit into an accessible 

community dance hub

        We did it

On 5th September 2019 we successfully 
raised £18,025 with 137 supporters in 
28 days

https://www.crowdfunder.co.uk/user/adam-bonner-1/profile
https://www.crowdfunder.co.uk/search/projects?filter%5Bs%5D=England&cache=true
https://www.crowdfunder.co.uk/search/projects?filter%5Bs%5D=England&cache=true
http://www.youtube.com/watch?v=N0x1d2RNcJw
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How can rewards help to motivate the Crowd?
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Rewards

Products & services Experiences & 
events

Sponsorship & 
memberships

Thank you
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Activity: Choosing rewards

What rewards could you offer for:

£10
£50

£500
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Running your project
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Crowdfunding theory
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Get Launch Ready

Take the time to start conversations. 
People cannot help you if they don’t know what you are doing!

Commit to a 
go live date

Review your 
marketing plan

Have the first 10 
pledges lined up

Throw a 
launch event

Promote through 
all mediums 

Engage with your 
project dashboard 
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Using your network

1 

week

4 

weeks

Team
Friends 

& Family

Existing 
supporters

Facebook

Partners
Local 

people

Local 
businesses

Press 
& blogs
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Give everyone a role

Everyone has a potential role to play in a crowdfunding campaign and the 
project owner’s role is to find out what their contribution will be. These 
conversations need to be started before the live date.

Share the project Offer a reward Make a pledge
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Marketing plan

Lock in commitments from these individuals and partners to contribute to 
the campaign (share/offer/pledge) on specific dates across the 4 weeks

Week 1 Week 4
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Activity: Getting off zero

If you were to launch a project tomorrow...

List the first five people who would pledge on 
your project and how you would contact them
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Use the information and feedback 
provided by the platform!
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Coaching & support
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Coaching & 
expertise 

We offer the expertise, 
technology, coaching & 
support needed to enable 
success

We supply

● One to one coaching

● Accelerator programmes

● Workshops

● Online guides

● Live customer support

● Personalised email advice

● Live project analytics
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Start crowdfunding

www.crowdfunder.co.uk
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Get in touch

support@crowdfunder.co.uk

Crowdfunder

CrowdfunderUK


